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BACKGROUND AND INTRODUCTION

The 11t™ Edition of the Global Money Week (GMW) celebrations, coordinated by the
Organisation for Economic Co-operation and Development International Network on
Financial Education (OECD/INFE), was
celebrated from 20-26 March 2023, under the

theme ™“Plan your money, plant your

future”.  Financial planning from early
childhood, plays a pivotal role in inculcating
responsible attitude and behaviour towards

money matters.

Young people were encouraged to start early

in life to have a financial plan including planning the pocket money and allowances that
they receive from their parents. Creating a financial plan helps young people to understand
their financial situation, prioritize ‘needs’ over ‘wants’, achieve intended and planned goals,

and maintain stability even through tough times as they grow up.

The GMW initiative has reached more than 53 million children and young people in more
than 176 countries since its launch in 2012. The GMW
celebrations provide an opportunity to various
organisations across the world including government
ministries, financial institutions, youth organisations, local

businesses, universities, and schools, to reach out to young

people through various activities and events with the view

to promoting knowledge and interest in financial matters among the young people.

The GMW activities, news, photos, and information are shared with the GMW Secretariat
through their website. In Zimbabwe, the Reserve Bank of Zimbabwe coordinated and

consolidated activities by other stakeholders for submission to the OECD.
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The Reserve Bank of Zimbabwe in collaboration

with the Insurance and Pension Commission 1LOBAL © 2023
Mar PLAN YOUR MONEY

PLANT YOUR FUTURE

(IPEC); Securities and Exchange Commission of
Zimbabwe (SECZ); Postal and Telecommunication
Regulatory Authority of Zimbabwe (POTRAZ) and
financial service providers participated in the
2023 Global Money Week Celebrations (GMW)
from 6 March to 18 March 2023 across four
provinces in Zimbabwe, namely Matabeleland
North, Matabeleland South, Mashonaland Central,

and Harare.

Activities included GMW exhibitions by financial sector players, seminars at universities,
and a GMW on-line Quiz where students were required to indicate how financial service

providers can enhance access to and usage of banking, insurance, and capital market

products by young people.

Global Money Week Celebrations campaigns
will be taken to the remaining six (6)
provinces during the year, as part of the
financial literacy initiatives under the National

Financial Inclusion Strategy II.

The total global outreach in terms of physical

in-person outreach was 9,299 students and 350 teachers/lecturers from primary,
secondary and tertiary institutions. Total outreach by the Bank and the other financial

service providers on the social media platfroms was 289,905.

GLOBAL MONEY WEEK ACTIVITIES IN THE FINANCIAL SERVICES SECTOR

In Zimbabwe, the 2023 Global Money Week celebrations witnessed an increase in the
number of participating institutions, which included regulatory authorities, banks,
microfinance institutions, insurance and pensions companies, and capital market

operators.
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In the banking sector, eleven (11) banking institutions, four (4) deposit-taking
microfinance institutions, and seven (7) credit-only microfinance institutions participated

during the 2023 Global Money Week celebrations.

While Global Money Week celebrations were scheduled to run from 20-26 March 2023,
Zimbabwe viewed the Global Money Week celebrations as an opportunity to facilitate
financial literacy to most young people in Zimbabwe and the GMW celebrations in
Zimbabwe commenced on 6 March 2023.

Below is a synopsis of the activities undertaken by various institutions during the Global

Money Week celebrations in Zimbabwe.

RESERVE BANK OF ZIMBABWE

The Reserve Bank of Zimbabwe coordinated the 2023 Global Money Week celebrations in
four (4) provinces during the period 6 March to 31 March 2023, in collaboration with IPEC,
SECZ, POTRAZ and other financial service providers.

2023 Global Money Week CEO Round Table Meeting

The Reserve Bank of Zimbabwe hosted in-person the 2023 CEO Financial Education Round
Table meetings on 21 March 2023 and 23 March 2023 for Chief Executive

Officers/Managing Directors of banks and microfinance institutions. The CEO Roundtable

meeting for banks, deposit-

taking microfinance

institutions and  mobile
network operators was held
on 21 March 2023, while that
for credit-only microfinance
institutions was held on 23
March 2023.




A total of 118 executives from both banks and microfinance institutions, and some capital

market operators attended the CEO’s Roundtable meetings.

The Banks CEO;s Financial Education Round Table meeting on 21 March 2023

The round table meetings articulated the vision on financial education for young people at a
national level, to ensure that young people gradually acquire the knowledge, skills,

attitudes, and behaviour necessary to make sound financial decisions.

In her opening remarks, the Deputy
Governor of the Reserve Bank of
Zimbabwe, Dr. J.T. Chipika, highlighted the
importance of raising financially
responsible and knowledgeable young
people who will grow up to be financially

responsible adults who pay their bills on

time, stay out of unnecessary debt, save

and invest, and prepare for productive Dr. J.T. Chipika, Deputy Governor

retirement.




2.10 She further emphasized the importance
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of “Big Data” in facilitating informed
financial education to the young people,
and the need for financial services
providers, to investment in ICT systems
that facilitates collection and sharing of
data to enhance financial inclusion of

young people.

Given that MSME and Entrepreneurship

Development is a key pillar of the National Financial Inclusion Strategy II, the 2023 Global
Money Week celebrations were not only targeting financial literacy awareness among the
young people but were also aimed at raising their entrepreneurial skills among the young
people, by encouraging them to embark on small income generating projects. The Deputy
Governor indicated that going forward, the Bank would seek opportunities to celebrate the
outstanding entrepreneurs among the young people.

The Commissioner of the Insurance and

Pensions Commission, Dr. Grace
Muradzikwa, highlighted that it is the
responsibility of the financial services

sector to close the financial literacy gap

and ensure that the necessary financial
knowledge is imparted to the young

people at a tender age to enable them to

make informed financial decisions. It is

imperative that the financial services | Dr. Grace Muradzikwa, Commissioner IPEC

professionals and educators, dedicate time to influence the young people to become

responsible consumers of financial services.
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The CEO Roundtable noted that while some young people have access and knowledge of

banking products, there was very little awareness about insurance and capital market

products available to the young people. The
knowledge gap was also quite prevalent

among the adult population.

In his remarks, the Chief Executive Officer
of the Securities and Exchange Commission
of Zimbabwe, Mr. Anymore Taruvinga,
highlighted that while the Securities

Commission was responsible for ensuring

that securities markets operate in a safe
and sound manner, and that investors are protected, it was also the responsibility of each
investor to be well informed and able not only to participate as an investor, but empowered

to have an oversight role as a shareholder.

Cognisant of the precariously low levels of investments awareness in Zimbabwe, SECZ has
developed an investment book, Investments 101, to create awareness on investments
in Zimbabwe. Investments 101 has already been reviewed by the Ministry of Primary
and Secondary Education and has been recommended for use in schools as supplementary

material to for financial literacy of young people.

C-Trade Fantasy

The CEO Roundtable was advised of the
launch of the C-Trade Fantasy challenge
which was launched by the Escrow Group
on 15 September 2022, with sponsorship
from Nedbank and Amalgamated Media
Holdings (AMH) as the main media
partner. The initiative, which is targeted at

the youth in tertiary or higher institutions

of learning, is anchored on the C-Trade

infrastructure with the view to creating a savings culture among the youth.
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C-Trade fantasy is a game that allows the young people to create a C-Trade account to

buy and sell various stocks using this

account, making losses or profits based

| C_ TR/\DE
on real developments in the stock ¥
markets. LEARN

TO TRADE
The registration process for the fantasy LlKE A PRO

challenge enables eligible participants to

create their live trading accounts
simultaneously. Upon registration, each participant is granted ZW$1,000,000 in virtual cash
for practice purposes. The platform provide access to live market data, facilitating

simulated securities trading.

Trading on the platform mirrors the experience of trading on the real market, with
participants utilizing virtual money for their transactions. Participants have the opportunity
to test their skills in analyzing and selecting the right stocks to build their virtual portfolios.
The platform diligently tracks the performance of each participant's virtual portfolio and

rank them based on their performance.

At the end of each month during the period September 2022 to March 2023, various prizes
were awarded to the highest-performing participants. The performance was based on
portfolio growth and the ability to choose stock to buy or sell and reading the market
trends. The overall winner at the conclusion of each six-month season received the full
value of their portfolio in real money which they used to investment in the live market. C-
Trade Fantasy achieved 2,210 new registrations between the ages of 16-30 years from
September 2022 to date.
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PROVINCIAL GLOBAL MONEY WEEK OUTREACHES

As part of the financial literacy and

financial capability initiatives under the
National Financial Inclusion II, the
2023 GMW  Celebration initially
covered four 4) provinces
(Matabeleland North, Matabeleland
South, Harare and Mashonaland
Central) focusing on selected primary

and secondary schools, universities,

and colleges, to create awareness

among the children and youth on financial inclusion and financial literacy.

The celebrations were held in schools and colleges identified by the Ministries of Primary
and Secondary Education and the Ministry of Higher and Tertiary Education. The financial
literacy program covered the following topics: Roles and functions of the Reserve Bank of
Zimbabwe and the Insurance and Pensions Commission, financial services offered by banks
and microfinance institutions, entrepreneurship for the youth, savings and budgeting for

the young people, among others.

Outreach programs to the remaining six (6) provinces will be spread over the year as part

of the national financial literacy campaign, taking into account school holidays.

Matabeleland North Province

Global Money Week campaigns in Matabeleland North Province were carried out during
the period 6 to 10 March 2023.

The Reserve Bank of Zimbabwe, Insurance and Pension Commission, CABS, Finsec, and
Tottengram Financial Services participated in the Global Money Week campaign in

Matabeleland North Province.

A total of 2 713 students and 162 teachers/lecturers from primary schools, secondary
schools, and tertiary institutions attended the GMW celebrations in the province as
indicated in Table 1




Table 1: Matabeleland North Global Money Week Celebrations Attendance

6 March 2023

Binga High School (Host)
Binga Primary School
Manjolo High School

548 students and 41 teachers
209 students and 6 teachers
20 students and 2 teachers

7 March 2023

Siachilaba High School (Host)
Siachilaba Primary School
Siansundu High School (Host)
Siansundu Primary School

356 students and 18 teachers
80 students and 2 teachers
560 students and 32 teachers
201 students and 2 teachers

8 March 2023

Hwange High School (Host)
Hwange Teachers College

St. Ignatius Secondary School
Gebuza Primary School
Lwendulu Primary School
Khalope Primary School
Thomas Primary School
Chirisa Primary School

300 students and 44 teachers
30 students and 1 lecturer

10 students and 1 teacher

10 students and 1 teacher

10 students and 1 teacher

8 students and 2 teachers

10 students and 2 teachers
10 students and 1 teacher

9 March 2023

Hwange High School (Host)
Gebuza Primary School
Bonbsco High School

289 students and 2 teachers
9 students and 2 teachers
5 students and 1 teacher

10 March 2023

Lupane State University

48 Students and 1 lecturer

Total

2,713 students and 162 teachers/lectures

2.27 The topics covered during the GMW

celebrations were aimed at creating awareness

amongst children, youth and adults on
the need to acquire the knowledge, and
financial

skills on personal

management, which in turn will
improve their confidence and ability to
make sound financial decisions and use
financial services appropriately. This
knowledge is expected to translate to

improved financial well-being, and

resilience of the young people and enable them to contribute to national development

through improved productivity as well as job and wealth creation.
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The amount of interest shown by both students and their teaches during the outreach
programs speaks to the need to strengthen the financial literacy awareness programs to

facilitate overall financial health of all Zimbabweans.

Highlighted below are pictures of some of the schools that the Bank visited and interacted

Hwange High School Lupane State University

Matabeleland South Province

Global Money Week campaigns in Matabeleland South Province were carried out during
the period 13 to 17 March 2023.

The Reserve Bank of Zimbabwe, Insurance and Pension Commission, Securities and

Exchange Commission of Zimbabwe, Postal and Telecommunication Regulatory Authority




of Zimbabwe, CABS, ZB Bank, Finsec, and Tottengram Financial Services participated in

the Global Money Week campaign in Matabeleland South Province.

2.32 A total of 1,775 students and 97 teachers/lecturers from primary schools, secondary
schools, and tertiary institutions participated in the Global Money Week celebrations in
Matabeleland South Province as summarised in Table 2.

Table 2: Matabeleland South Global Money Week Celebrations Attendance

13 March 2023

Plumtree High School (Host)
Marula High school
Phakamani High School
Embakiwe High School
Ivimila High School
Empandeni High School
Marula Primary School
Dingimuzi Primary School
Matiwaza Primary School

Allan Redform Primary School

400 learners and 4 teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 Learners and 2 teachers

20 learners and 2 teachers

14 March 2023

Plumtree High School (Host)
Marula High school
Phakamani High School
Empandeni High School
Ivimila High School

Marula Primary School
Dingimuzi Primary School
Matiwaza Primary Shool
Izimnyama Primary

Allan Redform Primary School

320 Learners and 4 Teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 teachers and 2 learners
20 learners and 2 teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 learners and 2 teachers

20 learners and 2 teachers

15 March 2023

Shashani Adventist School (host)
Gohole High School

Mqgabuko Secondary School

St. Anna Secondary School

Banyubi Bedombo Secondary School
Sontala Secondary School
Tshelanyemba Secondary School
Mbembeswane Secondary School

110 Learners and 4 teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 learners and 2 teachers
20 learners and 2 teachers

20 learners and 2 teachers




Mahetshe Secondary School

20 learners and 2 teachers

16 March 2023

Shashani Adventist School (Host)
Minda High School

Whitewater High School
Manyane Secondary school
Nhlupho Secondary School
Lubhangwe Secondary School
Kafusi Manaka Secondary School
Tjemando Secondary School
Secula Secondary School

DK Secondary School

Muganunu Secondary School
Zamanyoni Secondary School
Tohure Secondary School

10 Learners and 2 teachers
5 Learners and 1 Teacher
11 learners and 2 teachers
6 learners and 1 teacher
10 learners and 2 teachers
5 learners and 1 teacher

2 learners and 1 teacher
10 learners and 2 teachers
10 learners and 2 teachers
4 learners and 1 teacher
10 learners and 2 teachers
6 learners and 2 teachers

17 March 2023

National University of Science and

Technology (NUST)

341 Students and 14 Lecturers

Total

1,775 students and 97 teachers/lectures
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Winners of the various activities conducted during the GMW session at Shasham Adventlst High School.
Some of the activities in Matabeleland South included: presentations by the Reserve Bank,

SECZ, and IPEC on their respective roles and functions, presentation by the financial
services providers on their products and services and in some cases career guidance for

those students aspiring to work in the financial services sector.

The Question and Answer sessions provided
to be of particular interest to students as they
displayed their knowledge of the financial
services sector and those that excelled were
awarded various prices including Global

Money Week branded t-shirts, caps and pens.

Q & A Session in progress

Students follow proceedings at Plumtree High School
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Harare Province

The Global Money Week campaign was held during the period 20 to 24 March 2023 at the
Reserve Bank of Zimbabwe Sports Club. The major highlights of the Global Money Week
celebrations in Harare were the CEO’s Roundtable and the financial services fair where
several financial services providers including banks, microfinance institutions, insurance
companies and capital market operators set up booths to educate visiting students on the

financial products and services that they offer.

Global Money Week celebrations in Harare province were attended by a total of one
thousand six hundred and eighty (1,680) students from seven (7) districts as indicated in
Table 3 below.

Table 3: Harare Financial Services Fair Attendance

20 March 2023 Warren Park Mabelreign | 475

21 March 2023 Northern  Central & | 449
Chitungwiza

22 March 2023 Mbare Hatfield 419

23 March 2023 Epworth, Mabvuku, | 307
Tafara & Highglen

24 March 2023 Glenview Mufakose 30

Total 1,680

2.37 A total of thirty-six (36) institutions, including financial sector regulators, banks,

microfinance institutions, and insurance companies, participated in exhibiting their

products to students.







IPEC Commissioner, Dr. G. Muradzikwa — ZBC Interview Deputy Governor, Dr. J.T. Chipika —ZBC Interview

Deputy Governor, Dr.J.T. Chipika (right) and Dr. G. Muradzikwa, Commissioner — IPEC (left) touring the exhibitions
at RBZ Sports Club

2.38 During the Global Money Week celebrations, media houses had the opportunity to
interview the Bank, IPEC and other participants on the objective and expected outcomes of
the GMW celebrations on the young People.

2.39 The GMW celebrations provide opportunities to educate the young people om financial

matters and prepare them to be responsible consumers of financial products and services.

MASHONALAND CENTRAL PROVINCE

2.40 GMW celebrations in Mashonaland Central province were held in Rushinga and Mt. Darwin

districts respectively. The Reserve Bank, IPEC, and Tottengram Financial Services visited
selected primary and secondary schools in Rushinga and Mt. Darwin districts, as well as
Bindura University of Science Education.

2.41 A Global Money Week presentation was carried out at Rushinga Primary School and a total
of approximately one thousand three hundred (1300) from grade three (3) to grade seven

(7) were present.




2.42 Four (4) schools attended the Global Money Celebrations at Rushinga Primary School

2.43

namely, Rushinga Primary School,
Musvaire Primary School,
Nyamarodza Primary School and
Magaranhehwe Primary School,
namely, Rushinga Primary School,
Musvaire Primary School,
Nyamarodza Primary School, and
Magaranhehwe Primary School.

Four (4) schools participated in the

Rushinga High School.

Global Money Week celebrations at GMW Celebrations at Rushinga Primary School

Rushinga High School and about 728 children participated in the GMW celebrations at

2.44 Six hundred and
forty-three (643) students
attended the Global Money
Week campaigns held at
Mutondwe Primary School and
at Mutondwe High School,
four hundred (400) students
participated in the Global
Money Week celebrations

presentations.

2.45 A total of sixty (60) students attended the Global Money Week celebrations at Bindura

University of Science Education.




Bindura University of Science Education

THE GLOBAL MONEY WEEK QUIZ

2.46 In addition, the Reserve Bank and other financial
sector regulators ran a quiz competition for tertiary
students where participants were required to record a
5-minute video on how financial service providers can
enhance access and usage of banking, insurance, and
capital market products by young people. Fifteen

participants entered the quiz competition from various

tertiary institutions and two winners were selected. The first prize winner received a laptop

while the runner received a mobile phone.
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GMW CAMPAIGNS BY FINANCIAL SERVICE PROVIDERS

NEDBANK

2.47 Nedbank Zimbabwe provided financial education to the students focusing on financial
planning and saving for the future. The event
also provided an opportunity to discuss other
life skills and the dangers of drug and substance
NEDBANK abuse, which has become a challenge among

the youths.
2.48 The table below shows the number of schools that were visited by Nedbank
Table 4: Nedbank — GMW Celebration Outreach

60 90 150
Harare High School

20 40 60
Tynwald High School

0 165 165
St Dominic’s Chishawasha High School

0 205 205
Mutare Girls High School

200 400 600
Elise Gledhill High School

200 320 520
Maranatha High School

480 1220 1700
Total

-.-.

St, Dominics Chishawasha High School - GMW Celebrations
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The Bank also raised awareness of Global Money Week through social media posts on all
Social Media platforms.

Nedbank Zimbabwe, in partnership with the Escrow group shared tips and information on
how Zimbabweans, including college students, can invest on the money market and invest
in different counters. Investment myths about purchasing stock were demystified and a
competition was run to encourage participation. Students had the opportunity to
participate on the C-trade Fantasy trading platform which can be accessed using the USSD

platform, online and can also be downloaded via smartphones.
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STANBIC BANK ZIMBABWE (LTD)

Stanbic Bank Zimbabwe (Ltd) delivered presentations on investing, saving and
consumption and also career guidance to more than twenty (20) schools in Harare and
various other areas where Stanbic has branches, reaching out to more than 350 young
people. In addition, the institution delivered teachings on fighting drug abuse to over 500
school students.

Stanbic Bank Zimbabwe (Ltd) in conjunction with Zimbabwe Revenue Authority organized

a webinar for more than 200 young entrepreneurs, to discuss business and investments.
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A

Stanbic Personal
Banking Team posing for
a photo after a Career
Guidance Sessions with
School Kids

AFC COMMERCIAL BANK

AFC Commercial Bank partnered Reserve Bank of Zimbabwe and EmpowerBank in

roadshows around provinces such as Manicaland, Masvingo and Harare.

The bank set up an exhibition stand at
the RBZ Sports Club for the week,

where they gave tips on creating a

saving culture and showcasing how to

save and invest money.

The bank also partnered with Star
FM’s D] Nikki and gave similar tips to
those at the exhibition stand; money-

saving culture and how to save and

invest.

Through selected mediums, the bank gave the audience tips on raising working capital,
how to save towards a targeted investment goal, and how to preserve and manage the

respective business income(s).

NMB BANK LIMITED

NMB Bank in partnership with the Junior Achievers of Zimbabwe, visited Zengeza 1 High

School and engaged students with the theme "Plan your money, plant your future”. The
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audience was made up of 320 Form 4 to 6 students, with the training meant to build a
solid financial literacy foundation as they transition into adulthood and making decisions

about their future and finances.

The session included training on the fundamentals of money such as saving, budgeting
and investing as well as a deep dive into various entrepreneurial opportunities available to

empower students to take control of their economic future.

NMB Bank hosted 31 students from Dzivarasekwa 2 High School during Global Money
Week. The main objective of this visit was to educate these students on the commercial

banking operations, including the digital transformation journey and the technologies

powering NMB'’s innovative banking solutions.

NMB Bank leveraged on social media channels (with a total following of 181,000), around
this year's theme "“Plant your money, plant your future” and the hashtag
#GlobalMoneyWeek2023.

The institution ran posts to raise awareness about Global Money Week and to encourage
the youth and other segments of the population to have a culture of sound money
management and saving. The posts had a total outreach of 23,081 people with an

engagement of 2,334 inclusive of comments and likes.




How can you plant &w
your money and :

Happy Global plan your future?
Money Week!
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2.62 CABS partnered with other regulators through Old Mutual Insurance on financial literacy
campaigns across the country targeting school children and youths with the view to

educating them on financial planning and financial management.

2.63 Schools visited include Binga High School, Siachilaba Secondary School, Siansundu
Secondary School, Hwange High School, Lupane State University, Shashani Secondary
School, Plumtree High School, and NUST.




2.64 CABS also took part in the exhibitions at the Reserve Bank of Zimbabwe Sports Club to

raise awareness of the products and services available for the students.

2.65 CABS participated in digital engagements and short-form animated videos and topics were

shared with targeted audiences.

CABS CABS
0s @ March 22 51123290 @ o 4 s @ Warch 24 s "
Budgeting 101 for children. Share this chip with your children, nieces and nephews and tell us their Sadng 101 for Kids
reaction. SGMW #PlantYourManey #FlantYourfutuse #CABS Step 1 Identify what you are saving for?

Step 2: Set 3 goal for how much you want to save?
Step 3: When do you want 1o reach your goal?.. See more

Step 2:

Set a goal for how much you
want to save

A budget is a tool to help
you plan how you want to
spend your money.

WE'LL HELP YOU GET THERE 0000 CABS/
; . ¥
1018 45
People reached Engagements Boost post

2.66 The table below shows CABS' total outreach.
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Table 5: CABS — GMW Celebration Outreach

Student

Number of Schools Card
in altendance Number of students Activations

Matabeleland North &

1-17 March 2023 South 8 3238 430
20-24 March 2023  Harare Region 43 1223 321
Totals 51 4 461 751
]
Digital
Engagements Platforms
Facebook, Twitter,
Instagram, Infernal
20-26 March WhatsApp group Reach: 12508 Engagements: 500
STANCHART

Standard Chartered Bank Zimbabwe Limited was one of the exhibitors at participated in
the 2023 Global Money at the Reserve Bank of Zimbabwe Sports Club and 150 students

from 8 schools visited the institution’s stand.

The following topics were covered; the importance of Education; Career guidance; Money
and its functions; the Purpose of Banks; Budgeting; Digital banking; Entrepreneurship and

the Savings Culture.




PEOPLE’S OWN SAVINGS BANK (POSB)

2.69 The People’s Own Saving Bank
(POSB) took part in the 2023
Global Week

celebrations held under the

TR
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theme “Plan your money,
plant your future” by
participating at the Reserve
Bank of Zimbabwe Global
Money Week exhibition held at

the Reserve Bank of Zimbabwe Sports Club from 20 to 24 March 2023 and on its digital

platforms.

2.70 A total number of 300 students were reached at the exhibition 16 316 youth from the age

group of 13 to 20 years were reached using the social media platform.

2.71 The activities that were conducted by the institution are shown in the table below.

Table 5: POSB — GMW Celebration Activities

Objectives of the Initiatives Target

Activities/Initiatives .
Beneficiaries

conducted

Global Money Week Exhibition at Primary,

RBZ Sports Club- 21 to 24 March * To raise awareness of Secondary

2023 available banking products and High School
in the banking sector and Students,

e Students, teachers and parents their benefits,

¢ Teachers, and
e To raise financial

were taught about financial literacy

¢ Parents

savings and how to start
saving.
e To increase excitement at the
exhibition, the Banks gave
various participants branded

giveaways and regalia.

among youths,

e To promote a culture of
financial
savings in youth and

e To encourage the onboarding

of new customers

CEO Round Table Attendance
e A representative of the Bank
attended the CEO Round table.

¢ To unpack the Bank’s
financial inclusion initiatives

and

Bank CEOs and

Management




e To learn and share notes

with other Institutions

Global Money Week Social Media

Posts on the Bank's Digital

Platforms

e Quizzes were incorporated on
the bank’s digital platforms to
gauge students’ understanding

of financial products

To identify financial literacy

gaps,

¢ To enhance financial literacy
in the youth and

e To encourage youths’
participation and
engagement in financial

discourses.

Youths

years)

(13-20

Mabelreign High School students at Reserve Bank of Zimbabwe Sports Club

TIME BANK OF ZIMBABWE LIMITED

2.72 Time Bank of Zimbabwe Limited exhibited its products and services at the Reserve Bank

financial services exhibition fair. Presentations, competitions, question and answer

sessions, and quiz games were conducted to test and evaluate the level of knowledge and

appreciation of financial sector products and services by students. The total outreach of

students was 810 as shown in Table 6.

Table 6: Time Bank — GMW Celebration Outreach

Monday Tuesday

Wednesday

Thursday

Friday

Total

150 180

225 90

810
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METBANK

The bank partnered with the following schools
for the assembly talks, office tours and
financial quiz : Millerite International School,
Speciss College, Chitepo Campus, Ellah
School of Business and Finance, City Study
Centre — High School, the Avenues School,
Trust Academy,Mutare Girls High School,St

Dominic Mutare

School assemblies: Metbank attended

assemblies at the various schools, were they had the opportunity to talk to the entire

student body about the GMW2023

Theme: “Plan your money, Plant
your future”, and about how they
can “Learn. Save. Earn”. Question &
Answer sessions were held to give
students the opportunity to engage
with the team, and win prizes.

Office Tours: At the Head Office

and at the various bank branches

across the country, Metbank had guided tours to the different departments for students

to create a lasting understanding of banking, saving and investing, in order for them to

appreciate the concept of money circulation.

Financial Literacy Quizz: The

Bank held a Financial Literacy
Quiz on the 24t of March 2023,
at the Head Office, with eighteen
(18) participants took part,
drawn from 6 schools. low
students cheered them on. The
quiz gave the bank the
opportunity to engage with, test
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and educate the participants and attendees ,on financial knowledge, in a very interactive

and entertaining manner.

FBC HOLDINGS LIMITED

FB Holdings Limited participated in the 2023 Global Money Week celebrations and the key

objectives were to:

a. Encourage young people to learn how to manage their money wisely;

b. Empowering the youth through financial literacy to ensure they have a platform to build
their livelihoods at an early age;

c. Promoting Entrepreneurship; and

d. Access to quality financial education by the young people.

The total outreach was at least eight thousand (8000) as shown in Table 7.

Table 7: FBC — GMW Celebrations Outreach

Msasa 135
Gweru 125
Kwekwe 380
Hinhoyi 1,450
Vitoria Falls 202
Mutare 250
Bulawayo 680
Total 3,225




Social Media

@ FBC Holdings @ - Follow s
@ March 31 -

We had a great time last week celebrating Global Money Week with schools across the country!
FBC Bank and Building Society visited schools to educate students on financial literacy.

We also had some giveaways like satchels. t-shirts, flasks., and other stationery for the lucky
winners.

A big thank you to all the schools that participated. we're grateful for the opportunity to empower
our future leaders! ... See more

D =1

18 comments 4 shares

o> Like ) Comment &> Share




FBC Bank Mutare

ECOBANK

2.7  Ecobank Zimbabwe embarked on several activities as part of the 2023 Global Money Week

celebrations as shown in Table 8.

Table 8: ECOBANK — GMW Celebration Activities

Youth in rural/ ¢ Financial education o
remote areas

Product awareness on various bank
products  (including  accounts,
loans, insurance, and use of digital
solutions),  opportunities  and
benefits of banking was done in the
vernacular at Murambinda
Government High School in Buhera



e Partnered with CARE and UN e¢Women have been trained in basic
Young women (14- Women in Buhera and set up bookkeeping and managing

21 years old) - small group projects (clubs) Projects.
victims of early from which proceeds could eProjects are being monitored by the
Child Marriages. be saved and reinvested into United  Nations and  CARE

the projects to grow the International.
business. Projects funded

include  baking,  poultry

rearing, peanut  butter

projects, and market

gardening.

e The objective of this initiative

is to improve these young

women’s livelihoods in their

homes.
Young women (14- e¢Opened low-cost Individual eImprove earning power and
21 years old) - and group/club accounts savings.
victims of early eInterest-free loans for the eThe ability to have access to
Child Marriages chosen projects interest-free loans is a big

achievement for women who are
normally excluded from such
facilities
eThe young women are slowly
building up their deposits in their
accounts.

ZIMBABWE WOMEN’'S MICROFINANCE BANK

The Zimbabwe Women'’s Microfinance Bank conducted school and tertiary institutions visits
in five (5) cities across the country as part of its Global Money Week celebrations. Topics

covered include budgeting, savings, and entrepreneurship.

Under this year’s theme, “Plan your Money, Plant Your Future” the discussions held
are shown in Table 9.

Table 9: Zimbabwe Women'’s Microfinance Bank — GMW Celebration Activities

Catholic University The discussions covered importance of savings,
money and improved livelihoods, money and
employment creation, and money and
entrepreneurship development

Facilitators also explained the implications of the
2023 GMW theme which is “Plan Your Money,
Plant Your Future.”




ZWMB provided information to University
Catholic University of Zimbabwe students on services that are offered by
= Zimbabwe Microfinance Women's Bank, including

i individual account opening, savings accounts,
individual loans, and group loans.

5= —p — — e

Students were taught about budgeting, and the
importance of tracking one’s expenses, and
prioritising ‘needs’ over ‘wants’.  Savings can be
used as capital to start a business and pay for
future studies and loan repayments.

The microfinance bank visited two (2) schools in
Harare's Epworth suburb, whlich has a high-
density neighbourhood. The Bank saw this as an
opportunity to reach out to children from Epworth
so that they can receive financial literacy training
on money matters.

Learners were advised on how to start small
businesses and the advantages of starting the
businesses at a younger age. Trainings also
included life orientation skills including discipline
with their money and respecting their teachers

.Denmark Training Services

=LA gl e e The bank chose Denmak Training Services

' ‘ e because privately owned schools are usually left
out of initiatives spearheaded by the government
and other public sector organisations. The school
caters for students of diverse backgrounds
including former school leavers, the financially
disadvantaged, rehabilitated former drug addicts,
and budding entrepreneurs.

The school is one of the oldest privately owned
institutions in the Bulawayo CBD. Facilitators
outlined to the students the key components of a
standard business plan and the importance of a
business plan and various sources of capital.

Discussion on Business Etiquette and Ethics in the
financial services sector were also done.

Class Competition

Facilitators initiated a question-and-answer
competition in which students summarized the
events of the day.

Awards (free business modules and airtime) were
presented to the best-performing students the
most participative throughout the lecture.




Chaplin !-Iigh School
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Four key steps or categories — taught
include:

e Creating a budget

e Track spending

e Project Management and Business

Management

e Using debt responsibly

e Running a business, making investments
Learners suggested various methods of cutting
unnecessary expenses. Facilitators initiated a
discussion on how the identified cost-cutting
measures can assist in the business formulation
and complement saving.

The team observed that students generally had
little understanding of Global Money Week and
its objectives at the beginning of the campaign
and also had little knowledge of the activities of
the Zimbabwe Women'’s Microfinance Bank
before the campaign.

nal leaining Centre

Learning Areas Covered

e Importance of starting and owning a
business

Purposes and utilisation of savings
Concept of business growth

Sustainability of business
Entrepreneurship and intrapreneurship
Business Planning and management

Facilitators initiated a question and answer
session to evaluate the students’ understanding
of the events of the day.

The students and facilitators engaged in a
discussion on business capital financing exploring
the various sources of capital including funding
from friends and family, seeking sponsorship,
borrowing from banks, and personal savings.

Facilitators outlined the importance of sound
budgeting in business to periodically monitor and
have a good track of business expenses and
income.

Facilitators outlined to the students the key
components of a standard business plan and the
importance of a business plan.




OLD MUTUAL FINANCE

2.10 The following were some of the key Global Money Week initiatives during the month of
March by Old Mutual Finance (Private) Limited:

e Training of participants at the FEight to Five Innovation Hub on funding

opportunities for MSME’s. Each session

Training Participants at the Eight to Five Innovation
Hub

had 45 participants.
e Exhibited at the RBZ Sports Club from
20 — 24 March, where the institution

explained to the students who visited | e

the stabd, financial services and
products that the bank offers.
e Exhibited at the Lupane Global Money

Week Event where about 50
students engaged with Old
Mutual Finance on the day

o On the Money sessions
with Old Mutual Group - Old

Mutual Finance joined sessions

to discuss responsible lending to

over 300 women.

2.11 Old Mutual Finance participated in the Global
Money Week Microfinance CEO’s Round Table

Discussion organised by the RBZ.

2.12 Old Mutual Finance also made a

exhibition of the financial services and
products they offer at the financial services fair at the Reserve Bank Sports Club.




2.13 Old Mutual Finance offering financial literacy for women in business to Lupane State

University
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Lupane State University Exhibition and Financial Literacy Training for Women in Business

HOMELINK (PRIVATE) LIMITED

The institution joined the rest of the world and the financial services industry in Zimbabwe
to celebrate Global Money Week which ran throughout March under the theme Plan your
money, plan your future.

Homelink visited three schools in three provinces i.e. Harare, Manicaland, and Bulawayo,
and carried out the following initiatives:

Educated the youth and children on the importance of financial planning from a tender
age and the consequences of poor financial planning;

Highlighted the financial products offered by Homelink that can assist the students or their
parents on their journey to financial freedom.

Table 10 indicates the schools visited and the number of students that participated in the
GMW Celebrations.

Table 10: Homelink — GMW Celebration Outreach

Lil Scholars Primary Harare 28

Cowdry Park High Bulawayo 52

Alpha Institute Mutare Manicalanda 45




2.17 The youth and children were taught on

the importance of financial planning and
the consequences of poor financial
management. Quizzes and contests
were held and the institution shared

branded merchandise with them.

Cowdlry Park High School
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Alpha Institute Mutare

Yambuk;i V_Finance

Member of RES T8 Holdings

The institution participated in the exhibition held at the Reserve Bank Sports Club where
the microfinance institution taught on money matters including the importance of
budgeting, savings and financial planning to primary and secondary children.

In an effort to encourage saving, Yambukai Finance distributed 200 piggy banks and
promotional materials to students from various schools. The piggy banks were given to
those who correctly responded to questions after financial literacy sessions were held.

A total of fifteen (15) schools and more than 300 students participated in the financial

literacy sessions.

VIRL FINANCIAL SERVICES (PRIVATE) LIMITED

The institution’s objectives during the Global Money Week celebrations were to provide
financial literacy to students visiting the Global Money Week Exhibition at RBZ Sports Club
and to carry out a GMW Campaign on Financial Planning with women entrepreneurs in

Hopley District as well as improve the financial knowledge, attitude, and behaviours of
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individuals engaged. Virl Financial Services conducted focus group discussions with

students where Competitions were carried out and giveaways issued to winners.

A total of 350 students came to the institution’s stand at RBZ Sports Club whilst 104 women
attended the GMW Campaign at Tariro Youth Centre in Hopely.

VIRL exhibiting at RBZ Sports Club

Global Money Week Campaign in Hopley District
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WISROD INVESTMENTS (PRIVATE) LIMITED

In line with this year’s global money week theme, ‘Plan Your Money, Plant Your

Future’, Wisrod Investments focused on young people and young women with the view

to empowering them with the requisite knowledge to enable them to make informed

financial decisions.

Wisrod conducted financial literacy
education to informal traders at their
marketplace stalls where not only the
traders were targeted, but their clients
as well and everyone who was free to
listen and learn. The training sessions
focused on training entrepreneurs,
particularly young people, and women

about the importance of saving,

Financial Literacy Education in Ruwa Market

budgeting, investing and responsible borrowing. The sessions were interactive and

engaging.

Wisrod visited Ruwa Green Market, Higfields Machipisa Vegetable Main Market, Mbudzi

People’s Market, and Waterfalls Zindoga Shops.

The institution had a two-day exhibition
from 23 March-24 March 2023 at
Mbudzi People’s Market where they held
financial education discussions with
different age groups, starting from
primary school children to adults and

business owners.

The key areas of discussion were

centred around the following:

Wisrod staff and participants at Global Money Week Expo at
Peoples Market.

* The age at which one should start financial planning, budgeting, saving;

* Record keeping and its merits to people in business;

 Different types of loans and their purposes: and

e Microinsurance
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In partnership with The Financial Wiz, (a

financial literacy training organisation),
Wisrod Investments sponsored a radio
show on Radio Zimbabwe called,
‘Mabasa Edu’. The main objective of the
show was to educate listeners on

personal finance management,

- ‘
) ) ) In the Studio at Radio Zimbabwe, educating the
entrepreneurship skills. This program | nation

ran from 10:30 am -11:00 am, Wednesday 22 March 2023. The talk show topic was

‘Kudzidzisa Vana Nyaya Dzemari’ that is, ‘Importance of Financial Literacy to Young People’.

investment opportunities, and

The show covered the following aspects:

e Financial Planning.

e Budgeting and the importance of budgeting at home and in business.

e Types of savings.

e Managing loans/ debt in business and family.
An estimated 400 individuals participated and benefited from the in-market workshops
whilst the estimated listenership for Radio Zimbabwe at any given time was estimated to

be between 4.5 to 5 million people.
SUCCESS MICROFINANCE BANK

Children and young people aged between of 5 and 25 were the primary beneficiaries of
Success Microfinance Bank’s Global Money Week activities.

The following table shows the number of students who reached out.

Table 11: Success Microfinance Bank — GMW Celebration Outreach

Name of School Reach-out
Chaminuka Primary School 9 19

Zengeza 2 30
Mhuriimwe Seke 10
Malbereign Girls High 110
Nyatsime College 69

Zengeza 4 High 9

Seke 4 High 30

Seke 7 Primary 10
Maranatha Preparatory School 23




Chinembiri Primary School 20
Harare High 20
Shingirai Primary 29
Chipembere Primary School 30
Domboramwari High 18
Highfield High 1 50
Highfield High 2 13
Mukai High 20
St Peters Kubatana 20
Total 1,817

2.33 Success Microfinance Bank conducted financial literacy workshops in Schools and

community centres to educate young people on the importance of saving, budgeting and

investing. The workshops were interactive and tailored to different age groups.

Mzilikazi High School Head Girl, Head Boy and their Deputies receiving branded regalia

2.34 Success Microfinance Bank conducted financial awareness campaigns which include

making informed decisions about career paths. Career counselling sessions helped

university
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Success Microfinance Bank held quizzes and debate competitions on financial education to

encourage children to learn more about saving investing and budgeting.

Financial Literacy Quiz at Founders High Bulawayo

Success Microfinance Bank exhibited at the Reserve Bank of Zimbabwe Sports Club along

with other financial institutions.
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Reserve Bank of Zimbabwe Sports Club

INNBUCKS MICROBANK LIMITED

InnBucks Microbank Limited participated in the CEO round table on 21 March 2023 and
exhibited the bank products on 24 March 2023. Financial literacy and carrier guidance were
the main focus of the institution’s outreach to the school children, teachers and individuals
at the exhibition center. InnBucks also took the opportunity to speak to the student about

the dangers of drug abuse.

The number of students who reached out is as shown in Table 12.




Table 12: InnBucks — GMW Celebration Outreach

Mufakose 2 High School 15
Mabelreign Girls High School 45
Teachers 2

Other individuals 18
Total 80

Exhibition at Reserve of Zimbabwe Sports Club

AFRICAN CENTURY LIMITED

2.39 African Century Limited shared Global Money Week information on social media (LinkedIn,

Facebook, Twitter, and Instagram).

2.40 The institution shared information about why it is important to have good financial habits.
The total outreach was more than 3,000 people on social media. The institution also
conducted a quiz on social media. A competition for students below 10 years old was

carried out.




Contestants should produce either a video not more than 60 seconds or
a write up not more than 50 words , telling us what they want to do
when they grow up and what they are doing in preparation for their
future. Write up/ video should include the following:

1. What do you want to be when you grow up?

2. What you are doing now 1in preparation of what you want to be?

3. What you are going to do with your first salary?

4. Who is your role model?

Contestants should submit their video/write up before 30th March 2023
on any of our social media pages or WhatsApp.

2.41 The institution also reached out to walk-in clients who visited the bank.

Customers who attended financial literacy training receiving branded apparel




Financial Educational Event- Crowhill Primary School.

2.42  Crowhill Primary School is one of African Century Social Responsibility projects in

Borrowdale.
2.43 The total outreach was apprOX|mater 350 students and teachers
PR o o R AN R S T

Plant your Futu
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Crowhill Primary School visit in pictures

Crowhill Primary School visit in pictures
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SOLTEN FINANCIAL SERVICES

Solten Financial Services partnered with a community radio station called Hevoi FM on

Chapfuta Financial Matters program. Hevio FM

is @ community radio station in Masvingo
Province.
The engements focused on the importance of

savings, credit and credit management and

other financial matters. Listeners were given

an opportunity to call in and ask questions.

The institution received feedback from youths
and women from various parts of Masvingo Province as far as Zaka, Jerera, Bikita, Nyika,

Ndanga, Gutu and Masvingo urban.

The institution also came up with an internal one-day program: "BRING YOUR KIDS
TO WORK" where all staff members had the opportunity to bring their children to work.

Career guidance mentoring was offered to the children.

The institution prepared branded t-shirts and caps with both Solten and Global Money

Week logos for all our staff members as a way of promoting the event to the outside public.

The Chief Executive, Mr. Saul Chin‘anga attended the CEO Roundtable event that was
organized by the Central Bank at the Reserve Bank of Zimbabwe Sports Club.

The main objectives of the institution’s initiatives included the following:

a. To equip the young generation with financial knowledge so that they are able to make

sound and informed financial decisions.

b. To create and cement relationships with other leaders of microfinance companies and
stakeholders in Zimbabwe for the betterment and growth of the industry through

sharing ideas and brainstorming on strategies for development of the microfinance

sector.

c. To promote and raise awareness of Global Money Week to members of the public

through branded t-shirts and caps.

d. To give career guidance to the youth and children so that they will make informed

decisions.
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INSURANCE AND PENSIONS COMMISSION

The Insurance and Pensions Commission
collaborated with the Reserve Bank of
Zimbabwe, the Securities and Exchnage
Commission and POTRAZ in celebrating
the 2023 Global Money Week
celebrations across the country’s four (4)
provinces and during the tow days of the
CEO Financial Education Roundtable held
on 21 and 23 March 2923. The main

objective of IPEC during the GMW celebrations was to sensitise young people on insurance
products that are available for young peole as well as provide financial education critical

for informed financial decisions.

IPEC partnered with the Reserve Bank of
Zimbabwe and SECZ for a month long
financial literacy program for the young
peole in Matebeleland North,
Matebeland  South, Harare and

Mshinaland Central provinces.

The insurance regulatory authority also

hosted seminars at Lupane State

University, National University of Science

and Technology, Harare Institute of Technology and Bindura State University.

Through the social media GMW celebration campaign, IPEC reached out to more than

7,000 young people through facebook, twitter and linkedin.

In addition, six (6) insurance companies companies partipated in the GMW celebrations

thriugh various activities and initiatives as summarised hereunder.
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FIDELITY FUNERAL SERVICES AND FIDELITY LIFE FINANCIAL SERVICES

Fidelity Funeral Services and Fidelity Life Financial Services held exhibitions in Kadoma,

Plumtree, and Chitungwiza during the 2023
Global Money Week and the audience

reached was over 750.

FIRELITY Lirg
FINAGAL NERVICES
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Fidelity Funeral Services & Fidelity Life Financial
Services — Chitungwiza Exhibition

FFFFFFFFFF

Happy Global
Money Week s

A member of the Z¥L. Group

WFDR RISK SERVICES

WFDR Risk Services (formerly Alexander
Forbes Risk Services Zimbabwe) posted
Global Money Week messages on the
importance of risk management, insurance
and employee benefits on social media to
raise awareness among young people. It
was encouraging to note that six likes and

one share were recorded on the platform.

ZIMNAT INSURANCE

| /T\

Global Money Wi k
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ZIMNAT leveraged on the digital media to reach out to more than 500 school children. The

insurance company recorded 20,000 impressions via social media and 1000 impressions

for in-branch activations.
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2.58 The insurance company conducted educational awareness sessions with students from
various schools. More than 10 schools visited the company’s exhibition stand at the Reserve
Bank of Zimbabwe’s sports club. Activities carried out were shared on the company’s social
media pages.
DOVES HOLDINGS

2.59 The insurance company conducted financial lessons on the importance of budgeting to

Lower 6% & Upper 6™ learners at

Eaglesvale High school. A budget game | & <
was also played and the leaners had the | ®

opportunity to win prizes.

2.60 Doves Holdings conducted online
presentations on Facebook, Twitter,
Instagram pages and reached an online

audience of over 40,000 people.

2.61 The institution conducted financial lessons
on the importance of money with young children between the age group of 5-14 years and

also interviewed them to assess their knowledge of financial matters. The videos of the
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interviews were shared on the various social media platforms during the Global Money
Week.

The Doves Financial Services Managing Director participated at the CEOs Roundtable on

behalf of Doves Holdings.

Doves Holdings also took part at the Global Money Week exhibition at the Reserve of Bank

of Zimbabwe's Sports Club organized by the Financial Service Regulators.

SECURITIES & EXCHANGE COMMISSION OF ZIMBABWE

Securities and Exchange Commission of
Zimbabwe partnered with the Reserve Bank
of Zimbabwe, Insurance and Pensions
Commission, and other key stakeholders to
conduct a four (4) week financial literacy
campaign under the Global Money Week

celebrations banner.

SECZ participated in the CEO Roundtable

held at the Reserve Bank of Zimbabwe
Sports Club on 21 and 23 March 2023 and

Social Media
SECZ also reached out to more than 6,800 young people through the social media

platforms where financial literacy content was posted and made easily accessible to young

people to learn and improve their

knowledge on financial matters.




2.67 Below are the posts and statistics.

Facebook

Global Money Week exhibitions for Harare ended today. It was a busy week for financial

institutions as they spent time out of their offices preaching the financial literacy gospel to ~ Post reach
young people. Many schools from different parts of Harare had an opportunity to interact... 430
Fri, Mar 24

Day 4. Global Money Week exhibitions continued with more companies coming on board.

Whilst students were visiting the stands at the RBZ Sports Club, CEOs of financial Post reach
institutions were discussing issues affecting the youth. Financial institutions and Mobile... 455
Thu, Mar 23

Day 3: We continue to educate young people about healthy financial habits. Saving and

investing need to become a culture. Every penny you put away now will contribute to your ~ Fost reach
future financial needs. #GMW2023 #PlanYourMoney #PlantYourFuture Reserve Bank of... 485
Wed, Mar 22

Competition Time!!! #PlanYourMoney #PlantYourFuture Old Mutual Zimbabwe

Chengetedzai Depository Company Limited Morgan & Co. Private Limited Lynton-Edwards Post reach
Stockbrokers Terrace Africa CBZ Holdings EFE Securities Financial Securities Exchange... 2,088
Tue, Mar 21

Today, SECZim and other financial services providers exhibited at the Reserve Bank of

Zimbabwe Sports Club where hundreds of students from primary and secondary schoolsin ~ Post reach
the Warren Park-Mabelreign district visited the stands to learn about banking, insurance a... 494
Mon, Mar 20

Financial services sector regulators, Potraz and other key stakeholders concluded the

Matebeleland South financial literacy awareness programme at National University Of Post reach
Science And Technology. Some students are already participating on the capital market... 923
Fri, Mar 17

Proverbs 22:6 Train up a child in the way he should go, and when he is old, he will not

depart from it. Students at Shashane Adventist High School in Matobo were equipped with ~ Post reach
financial knowledge and their lives will never be the same again. When they are older, they... 457
Wed, Mar 15

Another day at Plumtree High School. Students being encouraged to deal with licensed

players when they begin their investment journey. #GMW2023 #PlanYourMoney Post reach
#plantyourfuture Reserve Bank of Zimbabwe Postal and Telecommunications Regulatory... 209
Wed, Mar 15

Financial services sector regulators and some key stakeholders were at Plumtree High

School in Matebeleland South educating the young generation about banking, investing Post reach
and insurance. Insurance and Pensions Commission Reserve Bank of Zimbabwe Postal and... 1,108
Mon, Mar 13

The financial services sector regulators in Zimbabwe i.e. SECZim, Reserve Bank of Zimbabwe

and Insurance and Pensions Commission in partnership with the Ministry of Primary and Post reach
Secondary Education and Ministry of Higher Education ZW, are spearheading financial... 200
Fri, Mar 10

Total Reach 6,849

Total Engagements 561

Visit the SECZim pages to view the GMW posts in detail.
Facebook @Securities and Exchange Commission of Zimbabwe
Twitter @SECZIM

LinkedIn @SEC ZIM

YouTube 246 subscribers @SECZIM

Instagram 1,808 followers @seczim

Engagement

52

Engagement

33

Engagement

63

Engagement

62

Engagement

53

Engagement

84

Engagement

39

Engagement

20

Engagement

132

Engagement

23



THE DEPOSIT PROTECTION CORPORATION (DPC)
2.68 The Deposit Protection Corporation (DPC) partnered with the Reserve Bank of Zimbabwe

and Insurance and Pensions Commission and Securities and Exchange Commission in the
CEO Roundtable held at the Reserve Bank Sports Club on 21 and 23 March 2023.

T

2.69 Further, DPC participated in the financial services
and products fair held through out week
beginning 20 March 2023 and provided the
student and young people that visited the DPC
stand on the objectives and main functions of the

Deposit Protection Scheme.

2.70 Young people were afforded the opportunity to

ask questions and understand how the DPC

operates.

Mrs. Mushosho (RBZ), Mr. A. Taruvinga (CEO-SECZim) SECZim CEO Anymore Taruvinga delivering his
opening remarks at second session of CEQ’s
Round Table.




Global Money Week in Pictures
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The Reserve Bank of Zimbabwe Financial Inclusion Team

...END OF REPORT...
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